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Check out our new California" program. Grapes is always exceptional-

“Look for California”
consumer program.

Research shows that
the more varieties
of grapes you display,
the more you sell.

This symbol on our ly high. They can be sure that these grapes are
bags of grapes makes it easy for con- grown, picked and handled with the
sumers to recognize California care and know-how that comes from

Grapes—their favorite pick. The over two centuries of practice.

Register to win a round trip ticket and hotel accommodations for the
Produce Marketing Association trade show in Philadelphia.

Visit www.grapes.com for details.




